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- Wave 5
Data released 27November 2009

Quarterly online survey measuring consumer trends with
guarterly focus
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Two panels with over 3,000 respondents

Current information on consumer confidence, outlook and
spending habits

The survey started in Dec 2008 (full 12 months data)
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The effect of newspapers during the
recession 3 Lew’|s rl' melee et

22% of all consumers turning f v
the financial pages more =R mmugcect
Reliablec 40% of 184 n Qa |°* :
for accurate advice

26% of all (36% Quality) trust
the advice given in their paper

Increase in readership of
sections and seeking money off -
vouchers
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<. End of the cheap
fixed mortgage | .

on your car
insurance.

Q: What role does national press play in your insurance Q» '4.. aaano ,

purchasing decision? Base: 786 (all those conS|der|ng to p \ase. A
or renew in the next 6 months) T LS .lisumereye
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2»2» social & economic backdrop
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mers repay record amount of deb

British households repaid a record amount of
unsecured credit in October, chipping away at
the 228 billion pound debt mountain built up
over a decade of easy lending before the credit
crunch.

\\m . : — Source: Reuters November 30, 200
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New competition and access willingness

to compare
Price comparison websites increase ATTENT'O N !

media spend, NI survey 63% have FORCHEAP 4 .
visited, sector up 11.5% to £84m CARINSURANCE -~ MEERKATS
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Tesco looking at RBS high street
presencei 100Jan (Virginé)
Opening banks in stores nationwide

U Switch survey ranks credit cards from M&S
and Tesco top of customer satisfaction i
Natwest, TSB and Halifax were among worst
performers

_ Source: NMR Data / NI Insurance research / U Switch Survey Verdict
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All about the club card? | ey

Parents vs
All Adults

# News International

To spend less Specific M oney off Loyalty card More Better range Better range Other (please
onmy offers | have vouchers scheme convenient of brands of own label specify)
shopping seen location products
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consumer confidence

22 indicators
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Confidence
stabilising?
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Confidence in everyda

e cost of diesel risen to
n£S a gallon

g winter season

raduate unemployment has

increased by 44% in 12 mg

# News International

confidence ¥
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Dec-09
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— All Consumers

— Fuel Costs

Utility Bills

Grocery Costs

— Job Security

Mar-10




